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Strategic Primary Market Research: Patient Journey

▪ The client wanted to assess patients’ experience with treated Hemophilia B patients 
in order to understand past & future switching behavior and gain feedback on their 
own products’ brand messaging and concept.

▪ Designed and executed an online quantitative survey with 20 patients (or 
caregivers of patients) suffering from Hemophilia B who were currently treated 
with the competitor’s product

▪ Analyzed & reported all research findings, including:
Respondent demographics, treatment journey, experience and usage of the 
client’s product, message and concept testing

Business
Situation

Approach &
Methodology

▪ Identified current market dynamics 
impacting patient journey and experience

Deliverables & Business Outcomes

▪ Identified potential levers for the client’s 
product

▪ Reported and generated 
recommendations for the marketing team
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