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' = Foster Rosenblatt was engaged to conduct qualitative market research to help the
Business
Situati client optimize their pricing and market access strategy for a potential new Fixed
ltuation Dose Combination (FDC) for the reduction of Cardiovascular Risk (CVRR)
Approach & = F|R conducted qualitative primary market research with payers, physicians and
Methodology patients in order to gain feedback on a potential new FDC product in the US

CVRR landscape, which addressed:
o Reactions to Target Product Profile, FDCs and Packaging
o Exploring potential pricing scenarios and payer coverage/rebates
o Understanding current FDC utilization and patient preferences

o Potential gaps in product profile and unmet needs within the CVRR
landscape

Deliverables & Business QOutcomes

= A comprehensive report summarizing = Summarized key attributes regarding
payer, physician and patient perceptions payer willingness to cover and optimal
towards the product of interest with pricing, as well as drivers and barriers to
strategic recommendations to optimize market access

market access

FDC LCM Assessment Qualitative Research

Initial Impression FDC Therapy Foster | Rosenblatt

Patients indicated that they are very likely to utilize this product as it addresses several unmet needs
such as high potency, additional CV benefit, and efficacy of lowering cholesterol

Likelihood of Using Prvd ctY Potential in Addressing Unmet Need|(s)

o 6.7
the majority

of patients indicating that they are very likely to use this gogugta 1 v_ﬁh 10

providing a rating of 7.4 out of 10 for likelihood of usage & Not Addressing Addressing Significant
= Patients thought that Product X had potential in addressing certai . . Unmet Needs

needs for them, including the multi-purpose pill with added health benglls, Which Unmat Nead{s) Would Product X Adg'e“?

increased potency compared to the other medications they currently tak® 5 5

and that it would lower different lipid parameters for the lipid panel .
= Some negativity stemmed from the perception of very marginal benefit from O - -

taking product X separately, as well as some of the patients do not Figiger Potency than Better Lowering of Added LV

recogmze themselves as “heart patients” 0 edication Cholesterol Protectson/Beneﬁj:'Jf N
= Product X has also received a positive review for its convenience, with 6 of

the 8 respondents indicating that it would be very easy to incorporate into How Easy/ 'fﬁpt ncorporate Product X into Your Current Routine?

their current routine and only 2 patients have a bit of concern regarding the Some Diffcultid® . 1B g 2 B # of Patients

pill burden }

Very Easy/Not a ProblemgV 8 6

Likelihood of Using Product X

7.4 “Taking one pill as a multipurpose instead of 2-3 is wonderful. It simplifies my
Very Unlikely v Very Likely Friday night routine and it simplifies my life. It’s a good benefit.” — Patient #5
E—— i
1 10 “If it alleviates me from taking Vascepa twice a day, that would be more
s attractive. But with this, | still have to take them morning and night, so what’s
DiSTRNIOn OF HespoTses N=8 another pill [statin]?” — Patient #5
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FDC LCM Assessment Qualitative Research

Current Perception of Fixed Dose Combination Therapies Foster | Rosenblatt

Physicians generally have a neutral to positive impression on FDC products currently, with
convenience and compliance being the most appealing attributes

Perception of FDC Thr ..Mies

= Qverall, physicians either have a positive Inpaggysi feel indifferent about

fixed dose combination products 5 :

. . . : B # of Mentions

= Of those who are in favor of FDC products, reductio b n and 5

increase in compliance are the most appealing attributes 3 3
= 3 physicians were strong believers of the synergistic effect t ith

FDC therapies, and that the act of consolidating pills alone would he tt . .

achieve goals

e
; ; Reduce Pill Burden Increase Synergy (helpto Consolidate Copay
= The least appealing attributes were stated to be the added cost and Compliance  achieve goal better)

coverage barriers, as well as inflexibility with dose titration or therapy O
adjustments 0

Most Appealing Attributes

Least Appealing Attributes
7

Current Perception of FDC Therapies

Overal I S o

CARD : :

PCP (1)
Cost/Coverage Titration Increase No Added Clinical
ENDO Barriers Inflexibility anfusion (hard to Benefits
single out agents
for a/e)
m Negative Neutral W Positive
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